GORISKA BRDA WINES
IN JAPAN

Damir Kapitanovic, January 2013

GORISKA BRDA

the land of wine, fruit, olives
the land of breath taking views
the land of artists




JAPAN WINE MARKET

- Imported wine consumes has
increased more than 16% last 5 years

- Predicted to grow by a further
18% for next 5 years

- Wine consumption has become as
common as Japanese sake

Wine Imports by Country
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Source: Global Trade Atlas, based on Japan customs data (Jan-Dec 2011)



BEING THERE FOR AGES
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WATASHO, Sapporo Parsium nrte o
-Local (liquids) distributor /
-Limited capacity (volumes)

-Importing Brda wines pone
for morethan20years | e




BELLUNA, Saitama EU GATEWAY
-Start cooperation in 2007 TO JAPAN
after ,EU gateway to Japan“
-First meeting organized by JETRO
-Catalogue business (national)
-Growing together every year
-Expanding to China market

FOOD AND DRINK
TRADE MISSION >
Tokyo 20 - 24 February 2006 b

A Programme Funded and Managed M
by the European Commission



INVITING TO SLOVENIA




DETAILED OVERVIEW




CONVINCE
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wines worth “discovering
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MARKETING
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"H‘rj' Lq-ﬁma". Noww go ot there and conoince others,”
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STORY
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THE IMPERIAL HOUSE OF JAPAN




CHEERS!




